B )KYKOBCKOM MPOLLIEN X OBUMENHBIA MEXXOYHAPOOHbIV

ABVALINOHHO-KOCMWYECKIAM CANOH MAKC-2011

The main goal of the show is to display Russian high technologies and
the openness of Russia’s domestic market to joint projects with foreign
countries, the President emphasized.

More than 800 companies from 40 states are taking part in the jubilee
show, which presents 241 aircraft.

Numerous foreign and domestic aircraft companies and plants put their
products and innovations on display. Member plants of territorial chambers
of commerce and industry, including the Samara Regional CCl and the
Regional Saratov CCl, are taking part in the forum.

The show’s business program opened with a press conference of
President of the United Aircraft Corporation (UAC) Mikhail Pogosyan. He
said that the UAC would sign contracts on the delivery of about 100 Sukhoi
Superjet and MS-21 jetliners at MAKS 2001. In addition, the UAC starts
the annual delivery of over 20 warplanes to the Defense Ministry this year,
Pogosyan said.

The Russian Helicopters Holding will deliver over 450 helicopters to the
Defense Ministry before the end of this year, Holding General Director
Dmitry Petrov told a press conference at MAKS 2011. Seven long-term
contracts and three short-term contracts have been signed and a Kamov
Ka-52 contract is being signed with the Defense Ministry within the
framework of the state defense order for 2011, he said.

The Russian Air Force expects to receive new combat helicopters Mil
Mi-28 and Kamov Ka-52, as well as transport helicopters Mil Mi-8 and light
trainers Ansat justin 2011.

B nogmockoBHOM XXykoBckom npoiuen [ecsTbii
H06MNEeNHbIN MEeXAYHAPOLHbIN aBUALMOHHO-KOCMUYECKUIN
canoH MAKC-2011.

MpeaungeHt PO Amutpun MepBenes Hanpasun
NPUBETCTBME FOCTSIM U YHaCTHUKAM HOOUNIENHOro
MexpayHapopaHoro asuacanoHa MAKC-2011 u Bbipasun
Hapexpay, 4To nporpamma meponpuaTus 6yanet
Cnoco6CTBOBaTL NPOABMKEHNIO OTEYECTBEHHOM
BbICOKOTEXHOJIOTMYHOM NPOAYKLUM HAa BHELUHUX PbIHKaX.
naBa rocypapcTBa Takxe Bbipa3un HafieXxay,

YTO HacCbIWEHHas AenoBas NnporpamMmma BbICTaBKK

6yneT cnoco6¢TBOBaTH 06MEHY NEPEAOBbLIM OMbITOM,
pacLumMpeHuto MeXayHapoaHoOro COTpyaHUYecTBa

M NPOABWXEHUIO OTEYECTBEHHON BbICOKOTEXHONIOTMYHOM
NPOAYKLMU Ha BHELUHMX PbIHKaX.

maBHas LieNb NPOBEAEHS aBnacanoHa — ae-
MOHCTPALLMS POCCUIACKINX BbICOKUX TEXHOIOM I
1 OTKPLITOCTV BHYTPEHHEr 0 pbiHka Poccum ans
COBMECTHbIX MPOEKTOB C 3apyOeXHbIMM NapTHE-
pamu, Nof4epkHy NPE3VAEHT CTPaHbI.

B paboTe 1061nenHoro canoHa npuHMmani
yyacTme 6onee 800 komnaHwmii n3 40 cTpaH, Ha
[EMOHCTPALMOHHON NoLlaake NpeacTaBneHo
241 BO3ayLWHOE CYAHO.

Ha BbICTaBOYHbIX CTEHAAX NPEACTaBUAN CBOKO
NpPOoAYKUMIO N MHHOBALMOHHbIE pa3paboTku
MHOrOYUCIEHHbBIE 3aPYOEXHBIE N OTEYECTBEHHBIE
aBvaLMOHHbIE GupMbl 1 NpeanpuaTus. B gpopy-
Me MPUHAAN y4acTUe U NPEeanpUATUS — YNeHbl
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THE WORLD AROUND US
MUP BOKPYT HAC

TEPPUTOPHAbHBLIX TOPrOBO-MPOMBILLAEHHbIX NaNaT,
B yacTHocTn Camapckoi TMM wn TIM CapaToBckon
obnactu.

[Lenosas nporpamma CanoHa 0TKpbinack Npece-
KoHbepeHumen npeanaeHTa O6beayHEHHON aBua-
cTpouTenbHOM kopnopaunn Mmnxavnna rorocsHa.
B cBOEM BLICTYNNEHWM OH NoaYepkHys, 4To OAK
3akno4mT B pamkax MAKC-2011 kOHTpakTbl Ha No-
CTaBky 3aka3uukam okono 100 camonetor Sukhoi
Superjet u MC-21. Hapsagy ¢ Tem O6beanHeHHas
aBUACTPOMTENbHAS KOPropaLms ¢ 3Toro rona 6yaet
noctasnsTb MnHo6opoHbl 6onee 20 60eBbIx camo-
NIETOB eXerogHo, 3assun M. MorocsH.

XonauHr «BepTtonetsl Poccumn» po KoHua roga
noctaeut MnHo6opoHbl 6onee 450 BEPTONETOB,
3as1BMI1 Ha NPECC-KOHbEPEHLMM HA aBracanoHe
MAKC-2011 renepanbHblil aypekTop «BepTonetos
Poccun» Omutpuia MNeTpos.

B pamkax roco6opoH3akasa Ha 2011 rog MuH-
060pOHbI MOANMCAHO CEMb LONTOCPOYHbIX KOHTPAK-
TOB, TPV KPATKOCPOUHBIX 1 OAUH KOHTPAKT MO No-
cTaBkam BepTonetoB KA-52 Haxogutcsa B ctagun
noAnNMCaHsl, 3asiBUI OH.

Yxe 8 2011 rogy BBC Poccumn nnaHupytoT no-
Ny4unTh HOBble 6oeBble BepToneTsl Mu-28 n Ka-52,
TpaHCNOPTHbIE MK-8 1 nerkne TPeHNpPOBOYHbIE
«AHcaT».

B uenom xe «BepTonetbl Poccun» noctaBsaT
poccuiickoii apmum B 2011-2020 rogax no anHmum
rocobopoH3aka3sa 60s1ee TbICH4N BOEHHbIX BEPTO-
NeToB, eLe 0kono 1,15 TbiICA4M BUHTOKPBINLIX Ma-
LUMH NOMAET Ha 3KCMOPT.

OTnnunTenbHo 0CO6EHHOCTLIO MexayHapoa-
HOr0 aBMaLMOHHO-KOCMUyeckoro canoHa MAKC ot
BEYLLMX aBMALMOHHbIX HGOPYMOB MMpa cTana ero
KpacoyHas 1 HacblILLEHHas NeTHas NporpammMa.

[maBHoin npembepoit MAKC-2011 nepBoro aHs
paboTbl, HECOMHEHHO, CTan AEMOHCTPALMOHHBI
noseT caMmoro 60/1bLLIOr0 NACCaXMPCKOro camo-
neta koHuepHa Airbus A-380.

Mo Tpaguuun ctatmyeckas ctosHka CanoHa
OTKpPbINach 3kcnoavumet O6beaMHEHHON aBUacTPOU-
TeNbHOM Kopropauum. Cpeam 3KCnoHaToB — POCCUIA-
CKNe MHOrOLLeNEeBbIE COBPEMEHHbIE NCTPebuTenm
Cy-35, Mur-35, Cy-30 MK2, a Takxe HoBMHKa OTeYe-
CTBEHHOr0 MPaXAaHCKoro aBmanpoma — camonet
Cyxoi cynepoxet-100.

BoeHHO-Bo3aylLLHbIe cuiibl PP Gbinu npeacTas-
JIEHbI MOJIHLIM CNEKTPOM BOEHHbLIX CAMONETOB 1
BEPTONETOB. Ha CTOSIHKE Y4aCTHWKM 1 FOCTM aBua-
canoHa mornn ysuaetsb: Ty-160, A-50, Ty-95, Cy-27
CM, Mul-29CMT, Cy-24M, Cy-25CM, Cy-34, Mur -
31B, AAk-130, BepTonetsl Ka-52, Mun-26, Mu-8 MTB-5,
Mu-28.

Mpembep-MuHncTp PO Bragumup MyTuH Takke
noceTun aBnacanoH. OH BbICTYNWA NePeL, y4acTHU-
Kamu 1 rocTSIMU aBrnacanoHa, No3HaKOMUACS C 3KC-
no3uumen POCCUNCKMX 1 3apyBexHbIX NPOM3BO-
auTenen aBnaumMoHHON 1 KOCMUYECKON Tex-
HUKW. B NpUCyTCTBUM NPEMbEP-MUHUCTPA
Obl/1 NOANMCAH PAL COrNaLLeHnii 1 KOM-
MepYECKMX KOHTPAKTOB. Taioke rnasa
npaBsuTenbCTBa Habnoaan 3a no-
KasaTenbHbIMY BbICTYMIEHUAMUN
NUAOTAXHbIX Fpynn.

On the whole, the Russian Helicopters will supply the Russian Armed
Forces in 2011-2020 with more than 1,000 military helicopters within the
framework of the government's defense order. About 1,150 helicopters
will be exported.

MAKS differs from the other leading aircraft shows of the world by a
colorful and eventful show flight program.

A show flight of the world’s biggest commercial jetliner, Airbus A380,
was the main premiere of the first day of MAKS 2011.

Traditionally, the United Aircraft Corporation starts the ground exhibition
of the show. The exhibits include Russia’s multi-role fighter jets Sukhoi
Su-35 and Su-30MK2 and Mikoyan MiG-35, and
the new product of the domestic civil aircraft pmme
industry, Sukhoi Superjet 100. 2t

The full range of military planes and helicopters
represent the Russian Air Force. Exhibitors and
visitors can see Tupolev Tu-160 and Tu-95, A-50,
Mikoyan MiG-29SMT and MiG-31B, Sukhoi Su-
27SM, Su-24M, Su-25SM and Su-34, Yakovlev

Yak-130, and helicopters Kamov Ka-52 and Mil Mi-26, Mi-8 MTV-5 and
Mi-28.

Russian Prime Minister Vladimir Putin also visited the air show. He spoke
before the participants and guests of the air show and took a look at an
exhibition of Russian and foreign manufacturers of aerospace equipment.
ISeries of agreements and commercial contracts were signed in the
presence of the Prime Minister. Also the head of the government watched
Also demonstration performances of aerobatic teams.

RF CCI
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KAK CUJETb

3;4; ‘ oW T@L” W HE CTAPETD:

ANDSTAY YOUNG: | > acomka

O U S E F F ECTS OcTaBuM pa3roBOpbl O BEYHOW XU3HU AETAM
M ckasoyHukam. Jlloasm, XuUBYLLUMM B peasibHOM Mupe,
KyAa 6onblue UMNOHUPYET naes 3A0pPoBOro o6pasa XU3HU.
O F Ivl ASS AG E B3sATb, K NpuUMepy, cuasyyo paboTy.
Pa6oTas 3a CTONOM, Bbl He UCTbITbIBaeTe YU3NYECKUX
Harpy3ok, HO Npv 3TOM He3amMeTHO NPOUCXOANT
aTpochusi MbiwiL,. W BOT HEAABHO Ha POCCUIACKOM PbIHKE

Let children and tale spinners talk about eternal | noseuncs rosap, kotopii cnoco6en adbdpexTuero

NPOTMBOCTONTb pa3pyLUUTENbHOMY BO3AEWUCTBUIO Cuasivei

life. People living in the real world are more | pasots.

AT : : O TOM, 4TO TaKoe Macca)KHoe KPecsio U Kak OHO CMOCOGHO
inclined to the idea of a healthy lifestyle. Take, for | nopnepsusars cocrostme o SROPOBLA, Mbl GECOAYEM

i i i C KOMMep4YeCcKUM gupekTopom KomnaHum «Magic Rest
instance, sedentary work. While working at the | e e acoaxhiie oraromon =

table you do not do physical exercise and our | Anexcannpom NEPEMATOBbIM.

muscles atrophy. — MaccaxHbie Kpecna — 370 HOBbIi TOBap?
A Commodity Capab|e of efﬁcient resistance to the - [aBaiiTe caenaemM HebobLLOR 3KCKYPC B MCTOpUIO. epBble Takme

ycTpoiicTea Bbiin padpadoTaHbl B ANOHMM BO BpeMsi BTopoit MupoBoit

dEStrUCtiVG effeCt Of Sedentary Work haS recenﬂy BOWHBI. ANOHCKas TakT1Ka Npeanosiarana 3acaaHblii xapakrep 60esbix
[encTBuin Ha ocTposax. Conpatbl HegenaMu 1 mecsLaMm CUAeNn B no-

appeared on the Russian market. MELLEHNSIX, KOTOPbIE BbiN GOMbLLE MPUCMOCOBAEHBI A5 OTPAXKEHNS!
We Speak about the massage chair and its ab|||ty HanaZeHusi, a He A1 XuaH. Toraa SMOHCKVE MEAVKY U MPEIOXAI nep-

Bbl€ BAPMAHTbI MEXaHNYECKNUX MACCaXHbIX CUCTEM. 370 6bIIN LOBONLHO

tO keep yOU hea"hy W|th CommerCial DireCtor Of NPUMUTVBHbIE 06pa3Lbl, HO OHW MNO3BOJIAIM XOPOLLO Pa3MSATh MblLULLbI

M CHATb HAKONUBLLYIOCS YCTaNNOCTb.

Magic Rest Professional Massage Systems ~ Kakue HeZyr MOryT KOPpEKTUpOBATS 9TH Kpecna?
Alexander PEREMYATOV - Hapo Cpasy ckasaTk, YTO KPEC/IO He ABNAETCS CPEACTBOM npodec-

CVMOHANbHOW AYAarHOCTUKM U UHCTPYMEHTOM NeveHns. MaccaxHoe Kpec-
110 HE MeAMLMHCKMI Npubop, XOTS Mbl U TECHO COTPYAHMYaeM ¢ LieH-
TpaNbHbIM UHCTUTYTOM TpaBmaronoruu n optoneguu (LLUTO). C LATO
Mbl Ha4any COTPyAHMYaTb C MOMEHTA, Kak cTanv npopabaTbiBaTh Mno-
cTaBky kpecen B Poccuio. MisHavansbHo kpecno, cobpaHHoe B KnTae, 6bi1o

— Is the massage chair a new commodity?

- Let us make a brief excursus to the history. The first gadgets of the HaLLeNIeHO Ha a31aTCKIA PbIHOK, e 60JIbLUMHCTBO HACEIEHNS HEBLICOKO-
klnd were developed in Japan during the V\NV2 The Japanese ambush ro pocTa. Ham NPULLNOCL BHECTU B KpeC/1la UBMEHEHUSA C TEM, 4TOObI OHU
L . . ' . YYUTLIBANM aHAaTOMMYECKMe 0COOEHHOCTM eBponenLeB. M Tenepb Hawwm
tacticsimplied that soldiers spent weeks or even months in tight quarters, Kpecsia no3BonsioT NoTPeGUTeNIo NoNy4aTh CaMble BbICOKOKAYECTBEHHbIE
which were not meant for living. Japanese medics proposed making yenyru. Ho kpecno He cnacer, eciiv 3a601eBaHme yxe ecTb.
mechanic massage systems. The first prqductg were rather primitive but Becenosan Urops IOHOMAPEB,
they allowed to warm up muscles and to rid of tiredness. TMN-WHpopm
— What illnesses the chair may help relieve?
. . X Mpenmyliectsa
— I must say outright that the chair is not a method of professional aToro abdeKTNBHOro
cpencTea

diagnostics or treatment. The massage chair is not a medical instrument
although we cooperate closely with the Central Institute of Traumatology
and Orthopedics (CITO). Our cooperation with the CITO started when we
began considering the delivery of massage chairs to Russia. A chair
assembled in China is meant for the Asian market where the majority of
people are not tall. We had to modify the chair to meet anatomical
peculiarities of the Europeans. Now our chairs provide services of the
highest quality. However, the chair won’t be a panacea if a disease is
developed already.

030,0POBNEHUS XOPOLLO
M3BECTHbI Bpayy
MeanyHkrta MNanatbl
VpuHe BenbyeHko

1 ee naumeHTam

Interviewed by Igor PONOMARYOV,
CCl-Inform
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Despite harsher competition in
CFA market and incessant
increase in rents Moscow is still
by far the most attractive point
of growth for expansion and
development. Regions’ potential
is mostly undervalued though
regional centers have been long
showing increased consumer
demand for apparel. Supplies,
however, are stagnating or
slowly moving upwards, which is
mostly due to unfavorable
investment climate and,
consequently, unclear business
prospects in civilized CFA retail.
As a result the gap between
Moscow and regions is
deepening with non-flattering
outcome.

AEASHIONRTRENDS:
THE CAPITAL

MOAHbIE TEHAEHLUM:
CTONWLA OTPbIBAETCA
OT PEFTMOHOB

HecmoTps Ha yXecTo4eHMe KOHKYPEeHLUN

Ha pbIiHKe rOTOBOW OofeXnAbl, 06BN U aKceccyapoB
n 6ecnpecTaHHOe MOBbILLIEHNE LieH

Ha KOMMep4ecKyl HepgBumxumocTb, MockBa
ocTaeTcs OAHUM U3 HaubGornee NpuBneKaTesnbHbIX
ropofoB ans pa3puTus. MoTeHunan perMoHoB
ocTaeTcs HeJOOLleHEHHbIM, XOTSl perMoHasnbHbie
LIeHTPbI )K€ NPOAO/KMTENbHOE BPeMsi
NpeAbSBNSAIOT NOBbILIEHHbIA CMPOC CO CTOPOHbI
notpe6uteneii. NMpepnoxeHne xapakTepu3yeTcs
cTarHaumei u cna6ow NporpeccUBHON AUHAMUKOMW,
4YTO BbI3BaHO HE6NIAroNPUATHLIM UHBECTULIMOHHBIM
KNMMaToM U, KaK CrieAcTBue, TYMaHHbIMM
nepcnekTUBamu pa3BuTus 6UsHeca

B LIMBUNU30BaHHOW PO3HUYHOWM TOProBiie OfEeXA0M,
06YBbI0 M akceccyapamu. B utore paspbiB Mexay
MocKBo# 1 permoHaMmn NOCTOSIHHO YBeIMYMBaeTCs.

Infact even a most simplified indicator of sales
per person reveals this gap. For Moscow the
figure is 950 USD in apparel sales, for St.
Petersburg — just 545 USD, Novosibirsk — 532
USD, Krasnoyarsk — 448 USD, Nizhniy Novgorod—
367 USD and Chelyabinsk — 336 USD, and
Volgograd - 285 USD and in Omsk — 229 USD.
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And these are by far not most problematic cities
of the country. In fact there are certain
exceptions — Khabarovsk (900 USD), Kaliningrad
(1312 USD) etc. However with closer analysis it
is evident that these favorable figures are mostly
accountable for either the city position as a
unique regional center surrounded by other
towns, the population of which shops there as
well. Certainly, this indicator does not reflect the
whole image; because some purchases are made
abroad, such is for instance the example of St.
Petersburg, with population shopping in Finland
benefiting from favorable visa regime and short
distance to reach Helsinki.

Nevertheless, other indicators such as
quality commercial property development,
brand presence in the mass-market and growth
trends - all prove the fact that regions are not
onlylagging behind but widening the gap largely
thanks to uncivilized retail, national brands
predominance and lack of shopping centers able
to represent international retailers. So, if Sela,
Tvoe, Oodiji, Kira Plastinina, Zarina, Befree can



OYEBWIHO, YTO CTArHALIMS PbIHKA FTOTOBOW OLEXbl 3A NMPELENAMM
MOCKBbI MOXET OBEPHYTbCH CEPBE3HbLIM NMPOBAJIOM B 9KOHOMUYECKOW
SOPEKTMBHOCTUN MHOYCTPUM MOAbI, KOrAA PbIHOK CTONLbI BYOET

MPEOENBHO HACBILLEH. N XOATb, KAXXETCH, OCTAIIOCb HEQOTO

* OFF FROM THE REGIONS

i

[ecTBUTENBHO, AAXE NO BECbMA YCIOBHOMY MO-
KasaTesito 06bemMa NPOLAX rOTOBOV OAEXAb! Ha AyLy
HaceneHnsi MOXHO YBUAETb 3TOT paspbiB. Ecin Ha
onHoro xutens Mocksbl npuxoauTcs 950 gonnapos
CLLA npopax rotoBow oaexapl, To yxe B CaHkT-
MeTepOypre aTOT Noka3aTtesb cocTaBnsieT 545 non-
napos, B HoBocubmpcke — 532 nonnapa, B KpacHo-
spcke — 448, B HuxHem Hosropoge — 367, B Hens-
6uHcke — 336, B Bonrorpaze - 285 n B Omcke — 229
[onnapos. M aTo aaneko He camble «NpobaeMHble»
ropofa cTpaHbl. 1eicTBUTENbHO, ECTb U OTAENbHbIE
ncknoyeHns — Xabaposck (900 gonnapos), Kanu-
HuHrpag, (1321 ponnap) v pag apyrux. OgHako npu
6nnxaiiuem aHanmae, 04eBUOHO, HTO 3TV BbICOKME
nokasartesnm 00 bSICHIIOTCS UM MOJIOXEHVEM ropoaa
KaK eJMHCTBEHHOIO PErMOHaIbHOrO LieHTPa, OKpY-
XEHHOr0 HACENEHHbLIMU MYHKTaMM C HU3KOW MAOTHO-
CTblO, B pe3ynbTaTe OfeXay B ropoAe NoKynatoT Takke
1 NOTPEeBUTENMN 13 COCEOHMX FOPOLOB, NMOCENKOB U
cen. be3ycnoBHo, aTOT Noka3aTenb He oTpaxaeT
BCEI KapTVHbI, TOCKOJIbKY YaCTb MOKYMNOK MPOV3BO-
[LWTCA 3a rpaHmLeit. TakoB, Hanpumep, cnyyaii CaHkT-
MeTepbypra, XUTEnn KOTOPOoro B 3HAYNTENbHOW
cTeneHu nprobpeTatoT oaexay B PuHnsHauM, nosb-
3ysiCb B1aronpUSTHBIM B30BbIM PEXVMOM 1 TEPPH-
TOpWasbHOM 6IM30CTLIO K CTPaHe.

Tem He MeHee Opyrvie nokasaTenu — aHanua Ka-
4ECTBEHHOV KOMMEPYECKOW HEABWXMMOCTH, NpU-
cyTcTBME BPEHOOB Macc-MapkeTa 1 AvHaMuKa
pocTa — NOATBEPXAAIOT BbIBOA, O TOM, YTO PErMOHbI
HE TOJIbKO OTCTAIOT, HO U YCYrybnsitoT 3T0 OTCTaBaHue
3a cYeT LOMUHMPOBaHUS HELWIBUNM30BAHHOW PO3-
HULI, NPeob1aaaHns OTEYECTBEHHbLIX MAPOK Macc-
MapKeT HaJ, UHOCTPaHHbLIMU 1 OTCYTCTBUSI TOPrOBbIX
LIEHTPOB, CNOCOBHbIX OCTOVHO NPEACTABASATbL UH-
Tepechl MeXAyHapOAHbIX puTeiinepos. Tak, ecnm
oTeyecTBeHHbIe Sela, Tvoe, Oodiji, Kira Plastinina,
Zarina, Befree MOXxHO BCTPETUTL B 1I06OM ropozie ¢
HaceneHvem oT 100 000 yenoBek, TO 13 MHTEPHA-
LMOHaNbHbIX Ha3BaHMIA NOTPeOMTeNn pernoHoB Poc-
CWU BbIHYX[EHbI JOBOSIbCTBOBATLCS OTAEbHBIMY
6peHaamu Inditex, a Takke Benetton, Mango, Motivi,
Mexx. TakoB He MCHEPMbIBAIOLMIA, HO PENPE3EHTA-
TVBHbII CMIMCOK MapOK B roposiax Poccun. bapbepos
Ha NyTW pasBnTVs MHOrO. B nepByio o4epeap, 310
6lopokpaTmyeckme NPensTCTBUS U PUCKU paboThl B
pervioHax HanpsiMyto. B nocnegHve rogbl MexayHa-
POAHbIEe pUTEANEPb 0TKA3anuCh OT YCNyr NOCPeL-
HWKOB 1 NPEACTAaBNSIOT UHTEPECHI B POCCHM HAanpsi-
Myl0 Yepe3 dunuanbl U NpeLcTaBUTeNbLCTBA, 0AHAKO
PEernoHbl Moka ocTaloTes terra incognita: cnvwKom
MHOr0 aiMUHUCTPATMBHBIX 6apbEPOB Ha MYTK Bbl-

X0[,a KaK CO CTOPOHbI MYHULMNAbHBLIX MIHCTUTYTOB,
Tak 1 CO CTOPOHbI apeHaoaaTenei.

KoHe4Ho, BO3MOXHOCTY PErMOHOB Janeku OT Ha-
ChblLLEHNSsI 1 B OTHOLLIEHWW HaCeNeHusl, 1 B OTHOLLIE-
HVM peanibHbIX AOXOA0B, KOTOPbIE B PErnoHax
ObICTPO yBENNUMBAIOTCS. Pa3BMBAETCS U PLIHOK KOM-
MEPYECKOI HeABMXMMOCTM. ECnv npuaatb 3Tum xa-
OTWUYHBIM MEPaM CUCTEMATU3NPOBAHHbIN XapakTep,
3TO MO3BOJIUT HE TOJbKO 06EeCNeYnTb POCT 3KOHO-
MUM4eckoro 651arocoCTosIHYS Ha MakpOyPOBHE peru-
OHa, HO ¥ MOBBLICUTb YPOBEHb XU3HU HACENEHUS
Ka4yeCTBEHHO, Npeaaras eMy COBPEMEHHbIE KOHKY-
peHToCcnocobHble ToBapbl. OQHAKO, KaK 4acTo
ObiBaeT B Poccuun, ona aToro HeobxoamMmo, YTobbl
asbTePHATVBHbLIE UCTOYHUKM pocTa 6e3 ycunuii nc-
yepnanu cebs. O4eBNAHO, YTO CTarHaLMs pbiHKa
roToBOM oAexabl 3a npeaenamm MoCkBbl MOXET
006€epHYTLCS CEPbE3HLIM MPOBASIOM B 3KOHOMUYE-
cKoM 9P OEKTVBHOCTY UHAYCTPUM MOABbI, KOFAA Pbl-
HOK CTONMLbI ByAeT NpeaesnbHo HackILLeH. M xaaTs,
KaxeTcs1, 0CTanoCh HeJoNro.

Bukrop LLYKUH,
K.3.H., I eHepaanblﬁ ANPEKTop
rpynmnbl kKomnanwi Esper Group

be seen in any town with population above
100 000, international brand names are mostly
limited to certain Inditex stores, Benetton,
Mango, Motivi and Mexx. Such is the
representative list of brands in Russian towns.
Barriers in development are many. Firstly,
bureaucratic obstacles and risks of direct
operationinregions. International retailers have
recently opted out of intermediaries in the
Russian market and are now directly present in
Russia. Nevertheless regions are still a bit of terra
incognita: there are too many administrative
barriers to enter the market from municipal
institutions and leaseholders. The issue of
choosing a space becomes a nightmare not
because of the pricing which is quite flexible in
regions but due to quality and timing
characteristics with deadline breach and
inadequate space provided very common.
Besides open air markets rapid growth prevents
civilized retail from developing and hinders
international retailers opening. It is very difficult
to formulate a mass-market positioning as

launching in a shopping center automatically
ranks the brand as a premium in regional
consumers’ perception.

Certainly regional opportunities are far from
saturation and almost unlimited: both because
of the immense population and stable real
income growth. Commercial property market is
also keeping up with the overall revival. If these
chaotic measures get systematic approach it
will allow for the macro economic growth and
prosperity for regions, foster higher living
standard, including quality supplies of
competitive goods. However, and it soon
happens so in Russia it never starts before all
other options are exhausted. Obviously, the
stagnation of the CFA market outside Moscow
may lead to a serious failure of the fashion
industry economic efficiency and capital
markets will be extremely busy. And the time is
coming.

Victor SHCHUKIN,
Ph.D., CEO of Group Esper Group
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OBVIOUSLY, THE STAGNATION
OF THE CFA MARKET OUTSIDE
MOSCOW MAY LEAD TO A
SERIOUS FAILURE-OF THE
FASHION INDUSTRY ECONOMIC
EFFICIENCY, JUST AS CAPITAL
MARKETS WILL BE EXTREMELY
BUSY. AND THE TIME IS
COMING —
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